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Playing the right way today,  
for a better tomorrow
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3rd
in Premier League 
Sustainability TABLE

High flying 
sustainable saints
The Premier League Sustainability  
table ranks the top flight’s 20 clubs on 
their efforts to become more sustainable. 
Backed by the UN Sports for Climate 
Action Framework, the clubs are judged 
on ten criteria: Policy and Commitment, 
Clean Energy; Energy Efficiency; 
Sustainable Transport; Reduction/
Removal of Single-use Plastics;  
Waste Management; Water 
Efficiency; Plant-based/Low-carbon 
Food; Biodiversity; Education and 
Communication and Engagement. 

Our club is among the league’s top 
performers in 2021, ranking 3rd overall, 
having climbed the table over the last 
year. First team player, Oriel Romeu, 
commented “After being involved in 
the launch of The Halo Effect a year 
ago, I’m delighted to see the progress 
that the club has made. As a player, 
I’m proud that my club is taking this 
proactive attitude towards positive 
change and constantly working to 
become more and more sustainable.”

Oriol Romeu
Southampton Football Club midfielder
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THE PILLARS OF  
OUR PERFORMANCE

From cutting carbon and 
improving biodiversity, to 
being a force for good in 
the community, promoting 
equality and becoming a 
more responsible business 
– we’re thinking about 
how we can be a better, 
more conscious and more 
sustainable club in every 
aspect of how we work, play 
and connect with people. 

The Halo Effect outlines 
our commitment to driving 
progress across four key 
areas: environmental, 
fan, social and corporate 
responsibility.
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We give our  
fans a voice

We are a 
good citizen

Fan responsibility

Social responsibility

We protect 
our planet

Environmental responsibility

We will live within our means 
and only ever use what we 
need. We will give back more 
than we take away.

We run a  
good business

Corporate responsibility
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Environmental

Our Environmental 
Responsibility activities

ENVIRONMENTAL 

RESPONSIBILITY

Energy 
In 2021, we completed a comprehensive 
assessment of our carbon footprint 
in partnership with the University of 
Southampton’s Environmental Management 
and Sustainability degree course. We’re 
addressing specific areas like electricity 
consumption by upgrading to LED lighting, 
making greater use of movement sensors 
and encouraging behaviour changes to reduce 
energy use. And we’ve upgraded 33% of our 
fleet vehicles to lower emission models, and 
are on target to achieve 100% electric vehicle 
usage by 2025.

Waste 
We achieved zero waste to landfill last year, 
by reducing, reusing or repurposing products 
through initiatives like donating our used 
footballs to local schools. 

We’re working to reduce single use plastics. 
On match days we’ve introduced reusable cups 
at our stadium and we’re working to make 
match days a greener experience in every way 

possible. Our 21/22 football kits have even  
been made from recycled plastic water bottles, 
with 8 bottles going into each kit.

And we’re improving our environmental 
performance throughout our operation – 
introducing refillable bottles in hospitality 
areas and locally sourced and plant-based  
food through our new catering providers  
Gather & Gather. 

Biodiversity  
Our new collaboration with Hampshire and 
Isle of Wight Wildlife Trust, our Home Grown 
Initiative and biodiversity drives at Staplewood 
are all helping to support the development of 
diverse wildlife. 

And this year we hosted the Southern 
Sustainability Partnership’s event, The Big 
Sustainability Expo, at St Mary’s Stadium.

In 2022, we’re aiming to go further turning 
our sustainable potential into environmental 
excellence across our great club and beyond.

At Southampton Football Club 

we’re putting our environmental 

responsibility top of the agenda. 

Our Home Grown Initiative is 

central to this – helping drive  

us towards our carbon neutral 

goal. We’re planting 250 trees 

every time an academy graduate 

makes their debut for the men’s  

or women’s first team.
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saints

home  grow n

SAINTS 
HOMEGROWN 
INITIATIVE

1250
Environmental

new trees  
planted in 2021

growing  
the future
At Southampton FC we have pledged to plant 
250 trees every time one of our academy players 
makes their first team debut. 

Following the debuts of Kegs Chauke, Ryan 
Finnigan, Alex Jankewitz and Caleb Watts, we 
planted 1,000 trees at Redbridge Community 
School. As the trees mature they will help to 
absorb noise pollution and carbon emissions, 
improve children’s privacy and enhance the 
school’s environment and biodiversity. 

A further 250 trees have been planted at the  
club’s Staplewood training complex to mark  
Dan Nlundulu’s debut. 

And for every 250 we plant – we’re going further 
and protecting another 250 in the Amazon region 
in partnership with Carbon Footprint Ltd as part  
of their tree buddy scheme. 

At Saints, we’ve always been proud to invest in 
the future. 

It’s important now more than ever.
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Environmental

Saving over

Plastic cups in 2021

Approximate  
number of single  
use plastic cups 
SAVED FROM LANDFILL 
EVERY GAMEWe understand now better than 

ever the impact that our operations 
have on the environment. And we’re 
taking steps to minimise it. That’s 
why we’ve introduced reusable cups 
on matchdays which customers 
return to us after they finished 
their drink. It’s just a start, but it is 
a good one and part of our drive to 
reduce plastic use and minimise the 
amount that ends up in landfill or 
damaging the environment.

GIVING SINGLE
USE PLASTICS 

THE 
BOOT

57,000
6K
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INCREDIBLE KIT
1
167,664 
bottles have been 
saved from landfill 
using eco8 material 

CHANGE.

Environmental

One way to ruin a good game of beach football? 
Being tackled by the plastic pollution that swamps 
our shorelines. It’s a sad fact, but too much of 
what we consume every day comes in single-use 
plastic that ends up polluting our beaches, rivers, 
oceans and countryside. It has a devastating and 
long-lasting impact on the natural world. 
 

KIT.
As a club situated on the south coast, it is an 
issue close to our hearts, so we’re helping to 
tackle the problem. By supporting clean-up 
operations we’re reducing the amount of plastic 
that ends up in the ocean. 
 
And we’re going even further. Our latest kits 
include fibres made from recycled plastic bottles 
– combining high performance with the cutting 
edge in sustainable production techniques. We’re 
proud our shirt can represent our positive action 
in the fight against plastic pollution.9 TheHaloeffect 2021



We give our  
fans a voice

FAN responsibility

We will treat all of our fans 
fairly and equally, reward their 
loyalty and encourage dialogue, 
whilst providing an outstanding 
and accessible venue.
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We protect 
our planet

We are a 
good citizen

We run a  
good business

Environmental responsibility

Social responsibility Corporate responsibility
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Fan

Our supporter 
charter has 
been central 
to ensuring we 
live up to our 
commitment of 
giving our  
fans a voice.

Our new Fan Responsibility activities

Access wristbands are now ensuring fans with 
accessibility requirements more easily receive the 
assistance they need on matchdays. We’ve invested 
£2.5million to make improvements at St Mary’s and 
elevate the matchday experience – including new  
big screens on the stadium concourse, video walls  
in the Kingsland and Itchen stands and all-new, 
locally sourced food and drink menus. 

And through initiatives like ‘No place for homophobia 
in Southampton’ and facilitating the formation of 
our LGBTQ+ supporters’ group, Rainbow Saints, 
we’re promoting equality amongst fans and 
developing new and diverse fan groups both locally, 
nationally and internationally.

We’re giving our fans a voice

In 2021 we held two Fans’ Forums – including the  
first ever global Fans’ Forum to keep the conversation 
going through Covid-19 and national lockdowns. 
We reintroduced Season Ticket holder newsletters 
featuring Q&As with members of the board.

Our elected panel, Saints Voice, has continued to act  
as a vehicle for fans to feedback directly to the board 
with three Saints Voice forums taking place in 2021.  
In partnership with our sponsor Sportsbet.io, Saints  
Voice has set up our first fan fund, using a ground-
breaking cryptocurrency model to invest in club  
issues important to our fans.

We’ve also used feedback from matchday and end  
of season surveys to introduce improvements to the 
fans’ experience, including the popular addition of 
Saints Brass performing live before every home game, 
a uniquely Saints touch.
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Fan

LGBTQ+

There’s a seat for everyone at St. Mary’s. We believe 
that your sex, sexual orientation or gender identity 
shouldn’t mean you’re marginalised, discriminated 
against or excluded from experiencing the joy of 
supporting our club.

This year our LGBTQ+ supporter group, Rainbow 
Saints, was formed and we launched our ‘No Place For 
Homophobia in Southampton’ campaign in partnership 
with our official kit supplier, hummel. Their mission is 
to change the world through sport – and together, we 
created an impactful mural in the city centre to show 
our support for the city’s LGBTQ+ community.

ONE CLUB. 
ONE LOVE.

Love Saints.
Hate Discrimination.
It’s time to take
your seat.
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Fan

City centre, 
Southampton, UK
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Fan

RAISE 
YOUR 
VOICE Fans logged into fans’ forums 

from all around the globe

FRom turkey 
to china and 
australia

fans engaged in 2021 
online fans’ forums

218

We know that our fans are the beating 
heart of Southampton. So we listen to their 
views and make sure their voices are heard. 
In 2021 we held two Fans’ Forums to learn 
about their ideas on how to improve our club 
– from the matchday experience to hearing 
more from players and board members. 
These included digital forums that allowed 
us to stay connected with fans through 
lockdowns and the Covid-19 pandemic.

Saints Voice has continued to act as a 
vehicle for fans to feedback directly to the 
board. It’s been more vital than ever with 
the disruption of Covid-19 impacting the 
fans’ experiences of the club, with three 
Saints Voice forums taking place in 2021.

And we used our matchday and end 
of season surveys to implement 
improvements to the fans’ experience – 
like upping our food and drink game on 
matchdays, with the addition of craft beers 
and new locally-sourced menu options.

It’s just the start, with more fan forums 
and Saints Voice meetings planned for 
2022, giving our fans the chance to raise 
their voice and shape the future of the club.
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We are a 
good citizen

Social responsibility

We are committed to 
supporting our community 
to ensure the city and the 
surrounding region can thrive as 
a place to work, live and prosper 
individually and collectively.

We protect 
our planet

We run a  
good business

Environmental responsibility

Corporate responsibility
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We give our  
fans a voice

Fan responsibility

15 TheHaloeffect 2021



social 
RESPONSIBILITY

SOCIAL

Our Saints As One initiative has spearheaded 
our work improving our social responsibility 
this year. We’ve continued to deliver brilliant 
work helping transform people’s lives in and 
around Southampton through our charity, Saints 
Foundation. And our donation to Southampton 
City Council’s Christmas toy appeal has helped  
to ensure disadvantaged children in the area  
wake up to a present at Christmas.

Our new Social Responsibility activities 

Our Saints By Your Side mental health  
campaign was launched in partnership with  
the NHS Solent Trust. 

We’re helping people with gambling support in 
partnership with the RecoverMe app. And we 
launched Crossroads social content in partnership 
with Sportsbet.io to raise awareness of problems 
around gambling addiction.

In 2021, the club launched Grow Your Game, a 
programme to support the development of grass 
roots football in Hampshire with more than 700 
coaches enrolling since its inception in the summer.

We also teamed up with Virgin Media to deliver  
a streamed PE lesson featuring the first team  
to over 400 schools nationwide.

We’re determined to support our community and 
its people to live happier, healthier lives – with 
more progress in store for the coming year.

Saints Foundation 

Saints Foundation is the charity of Southampton 
Football Club - the club’s way of giving back. 
As such the Foundation performs a core role in 
delivering the social responsibility work of The Halo 
Effect. We’re incredibly proud of the huge amount 
of work that Saints Foundation and its staff carry 
out on a daily basis to help people in the city fulfil 
their potential to be more involved, healthier and 
empowered members of the community. 

In 2021, Saints Foundation has supported  
more than 3,500 people across the city: 
 
 
 
 
 
 
 
Some of the Foundations projects are covered in 
this review but in reality the charity completes so 
much work it’s impossible to list it all. Find out 
more about the many ways Saints Foundation 
provides ongoing support to our community here: 
www.southamptonfc.com/saints-foundation 

We went further in 2021 to 
play a more prominent and 
positive role within society 
– in Southampton, the 
surrounding area and beyond.

Delivering over 

45,000  
hours  

of support

THROUGH 

17  

different 
projects

Engaging 
participants 
Aged from 

5-96
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SOCIAL

Last year, we partnered with Virgin Media 

to deliver a PE lesson like no other. Schools 

across the country got to learn from some 

of Southampton FC’s finest, with a session 

delivered from our Staplewood training 

ground over live stream. 

Led by our manager Ralph Hasenhüttl, and 

featuring players from the men’s first team, 

and club coaches, the session included drills 

on dribbling, passing and receiving, and talks 

on nutrition and mental health.

It’s all about our people and the club giving 

back to the community and making sure kids 

get active and stay healthy, even in the face 

of the Covid-19 pandemic. 

getting 
teenage 
kicks

408
SCH

OO
LS

75,000
video views
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Social

£1
0,

00
0 TOY 

DONATION 
   APPEAL

Christmas should be a special time of year for all 
of us – especially for kids. We believe that they 
should wake up bright-eyed and full of excitement 
and wonder on Christmas morning. But the reality 
for many children across Southampton and the 
wider area is that many families face difficult 
circumstances and are unable to enjoy the things 
that many of us take for granted. Christmas is like 
any other day. 

And it is a problem that has only been exacerbated by the 
Covid-19 pandemic. That’s why we supported Southampton 
City Council’s Christmas toy appeal in 2021. By donating 
£10,000 to the appeal, we helped to make sure that more 
children connected to our community were able to have 
a special gift to open on Christmas Day. Our people got 
involved too – helping to deliver those presents and doing 
their bit to help spread a little Christmas magic.

We encouraged our fans to get behind the appeal too and 
show the generosity and kindness that makes our city and 
club so special. That’s what we mean by Saints As One.

SAINTSASONE
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YO
UNG AT HEART

Social

67%
Increase in levels  
of emotional wellbeing  
FOR YOUNG PEOPLE IN 
SEcONDARY SCHOOLS,  
AFTER WORKING WITH 
COMMUNITY CHAMPIONS

76%
Feel more positively  
about their future  
after attending  
Premier League Kicks

We’re committed to supporting youth in our city, 
that’s why Saints Foundation run a number of 
projects aimed specifically at helping younger 
people. Like the football and life skills sessions for 
disabled young people in and around Southampton, 
giving them the opportunity to connect, meet 
friends and lead more independent lives. 

Through the charity’s Community Champions,  
we provide mentoring and group support to help 
young people across 26 primary and secondary 
schools – helping to raise their aspirations and 
improve their wellbeing. 

Our targeted support for young people at risk of 
criminality and anti-social behaviour has also made a 
big impact in 2021. We’re playing our part in making 
our community a stronger and safer place for all.

Find out more about our projects helping young 
people and adults face life’s biggest challenges here: 
www.southamptonfc.com/saints-foundation

66%
Progressed into  
employment, education  
or training after  
attending saints works

YO
UNG AT HEART
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We run a  
good business

Corporate responsibility

We always play the right way, 
on and off the pitch, treating 
everyone the way we would 
wish to be treated ourselves.
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We give our  
fans a voice

We protect 
our planet

We are a 
good citizen

Fan responsibility Environmental responsibility

Social responsibility
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corporate

CORPORATE 
RESPONSIBILITY

We understand the power 
of our club to be a force 
for good in the world.

We recently completed our 2021 Staff 
Engagement Survey – with an 84% staff 
engagement score, which is way above  
external benchmarks. 

We’re committed to looking after our people, 
providing them with a safe and supportive 
environment, prioritising their development 
and helping them turn their Potential into 
Excellence, whether they’re players on the 
pitch, or people who make our club what it  
is behind the scenes. It’s part of what makes 
our club such a great place to work. 

£20, 
000

78%
Undertaken equality, 
diverstiy and 
inclusion training

We take Corporate Responsibility seriously. 
As a Premier League football club, we have a 
truly global reach and influence – and we’re 
determined to use it to make a difference.

Our club is currently supporting the business 
landscape of our city by partnering with 
Southampton’s City of Culture campaign  
to back the bid and help bring significant 
investment to the city.

On top of that, The Positive Impact Pledge,  
is giving 50 applicants the chance to receive a 
tax-free grant of £20,000 to power the growth 
of their start-up.

In addition, over 78% of our staff have 
undertaken our Equality, Diversity and Inclusion 
training – a figure that will continue to rise in 
2022. Our club also signed up to the Football 
Leadership Diversity Code in 2021, formalising 
our commitment to building a more diverse 
workforce and making it part of our  
corporate strategy. 84%

staff engagement
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Created to support and power the 
growth of consciously focused start-ups 
and entrepreneurs our Positive Impact 
Pledge was designed to identify, inspire 
and empower businesses with the 
potential to spark positive change.  
The response was incredible.

INTRODUCING THE 
POSITIVE IMPACT PLEDGE

IDENTIFYING 
POTENTIAl. 
ACCELERATING    
EXCELLENCE.

Sibstar’s new debit card is pioneering financial 
freedom for people living with dementia. 

Supported by our main Club Partner Sportsbet.io 
– Labl.it is an innovative preparation management 
system to help commercial kitchens minimise 
waste and transform their performance.

+50
£20k
APPLICANTS

GRANT

x2
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THE HALO EFFECT
Thanks very much for taking the 
time to learn more about our 
drive to be a more sustainable, 
conscious and progressive club.

We’re just at the start of our journey with plenty more 
initiatives in store for the Halo Effect in 2022. Keep up  
to date with all our progress and find out how you can  
get involved at www.southamptonfc.com/sustainability 
as we play the right way for a better tomorrow.


